
 

mailto:00002735@whu.edu.cn












https://doi.org/10.3390/jfmk7010021
http://doi.org/10.1086/381277
https://doi.org/10.1080/10413200.2020.1753263
https://doi.org/10.1080/10413200.2020.1753263
https://doi.org/10.3726/CUL022022.0007


https://doi.org/10.1080/2159676X.2020.1833967
https://doi.org/10.1007/BF02310555
https://doi.org/10.1007/978-94-017-9088-8_16
https://doi.org/10.1007/978-94-017-9088-8_16
https://psycnet.apa.org/record/1993-98639-002
https://doi.org/10.13189/saj.2021.090308
http://doi.org/10.2307/249008
https://doi.org/10.1145/142750.142755
https://doi.org/10.1007/s40473-014-0006-1
https://doi.org/10.1016/S0092-6566(03)00046-1
https://doi.org/10.1186/s12888-020-02583-3
https://doi.org/10.1177/002224299606000304
https://doi.org/10.1287/mnsc.1040.0326
https://doi.org/10.1287/mnsc.1040.0326
https://doi.org/10.1016/j.chb.2013.10.046
https://doi.org/10.1016/j.chb.2013.10.046
https://doi.org/10.1108/10662240710736997
https://www.ceeol.com/search/article-detail?id=726947
https://us.sagepub.com/en-us/nam/audience-analysis/book6625
https://doi.org/10.1177/00222429990634s105
https://doi.org/10.1177/00222429990634s105
http://doi.org/10.15420/ver.2022.01


https://doi.org/10.1900/JBPML.2022.58.415
https://doi.org/10.3726/CUL022022.0004
https://doi.org/10.4324/9780429498718
https://doi.org/10.1016/j.paid.2004.02.019
https://doi.org/10.3726/CUL012022.0012
https://doi.org/10.1016/S0263-2373(00)00036-0

